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SIMENG XIN g
Phone: +86 13661645774 | +61 495001891 Email: simeng.xin@u.nus.edu

EDUCATION

Shanghai International Studies University Sep 2021 — Jun 2025
B.A. in French Language & Literature; B.S. in Economics (GPA 3.89/4.00)

National University of Singapore Jan 2026 — Jul 2027

Master of Management, CEMS Double Degree (in progress)

Exchange Programs: HEC Paris, University of Sydney, Copenhagen Business School

Core Courses: Consumer Behavior, Marketing Management, Global Strategic Management, Python Programming
Academic Honors: SISU Outstanding Student Award (x2), University Excellence Scholarship (x4), 8th “Internet+”
Innovation and Entrepreneurship Competition — University-level Silver Award

Languages: IELTS 7.5; French C1; coursework fully delivered in English

Technical & Office Skills: Proficient in MS Office; data cleaning and analysis using Python; skilled with Al tools

INTERNSHIP EXPERIENCE

Shopee | Online Marketing Intern — Strategy & Planning | Singapore Apr 2026 — Jul 2026
* Channel Expansion & Business Analysis: Led the Roblox x Shopee collaboration; built a channel value scoring
model (8 markets, 156.6M MAU, $5 CPM), ranked market priority, and delivered cross-market access
recommendations
* Dashboard & Budget Drill-down: Built real-time Spending & Performance dashboards for Brazil, Taiwan (China),
and the Philippines with geolocation drill-down, enabling dynamic budget correction
* Weekly Review & Strategy: Analyzed weekly channel performance (CPI, conversion); identified high-spend/low-
conversion combinations and guided reallocation, keeping CPI under $1 (—8% MoM)
Xiaohongshu (Rednote) | Platform Expert Intern, L’Oréal Team | Shanghai Sep 2025 — Dec 2025
» User Research & Strategy: Authored 6 platform marketing proposals for Lancéme, Helena Rubinstein, and Kiehl’s;
contributed to FY26 core strategy (IPFS), supporting RMB million-level brand transaction volume
* Industry & Category Insights: For Double 11, ran pre-sale trend analysis across 5 beauty categories; identified
growth signals (e.g., “skin-nourishing efficacy,” value-for-money searches) informing L’Oréal’s SPU positioning
* Client Support & Data Analysis: Led L.’Or¢al LD’s client data review; built a standardized metrics system (CTR,
CPTI, CPUV) across brands, improving communication efficiency by ~40%
Lancome Absolue “Persona Seeding” Redcase Project
» Audience Modeling: Segmented target audience into 6 groups from purchase behavior data; built a priority framework
that raised first-party penetration 55% YoY
* Scenario & Content Strategy: For 4 core products, mapped “audience x scenario x selling point” combinations and
authored content-matching proposals, driving differentiated SPU positioning
Porsche | Marketing Intern | Shanghai Feb 2025 — Jun 2025
» Campaign Co-creation & Execution: Led planning and on-site execution of the “318 - Go Everywhere” owner event
and Shanghai Auto Show; designed merchandise for premium owners, driving sales over 110,000 units
* BI Drill-down & Attribution: Analyzed feedback from 100+ events via BI dashboards across leads and conversion
rate, identifying high-conversion formats to inform future scheduling
Ipsos | Social Listening Intern | Shanghai Aug 2024 — Dec 2024
» Consumer Insights: Analyzed search index and KOL placement efficiency, producing insights that drove a ~160%
MoM search-volume increase for a toothpaste brand
* E-commerce Sentiment Analysis: Evaluated data for Midea, Philips, and other appliance brands; extracted pain
points from 1M+ reviews via NPS scoring to inform product and marketing focus

PROJECT EXPERIENCE

L’Oréal Brandstorm Competition | Singapore Regional Feb 2026 — Apr 2026
Fragrance Category — Integrating Online Seeding and Offline Experience via an Al Platform
* Industry Insight & Product Design: Based on Gen Z fragrance growth data (29% category growth, 740% social buzz
growth, China’s 17% global share) and AIDA pain-point analysis, designed an Al-driven “My Scent[ID]” platform
(scent testing, Al emotion recognition, DNA matching) with a subscription + e-commerce + oftline revenue model



